What's in a name? Attachment-related attentional bias.
Participants completed a dot probe task that presented pairs of first names: the participant's own name and a neutral name (Experiments 1-4), the name of their attachment figure and a neutral name (Experiments 1-4), or the name of a known person and a neutral name (Experiments 2-4). A significant attentional bias effect was found for the attachment name in attachment-related contexts, whether they were threatening or positive. The results of Experiments 2 and 4 showed that the attentional bias effects for the attachment name were not driven by familiarity effects and could not be interpreted in terms of salience. Attachment anxiety was associated with hypervigilance toward the attachment name in threatening and positive attachment contexts. Attachment avoidance was unrelated to any attentional bias effects.